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EXAMPLE STRATEGY PROCESS
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Analysis

A key step in our monthly
strategy. We dive deep into
current campaigns and
keyword performance for
areas of opportunity.
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Competitor Analysis

We always take into account
the local businesses and
industry landscape to
determine how to beat the

competition.

Technical Analysis

We restructure the account
with a focus on segmentation
and review search terms to
ensure keyword relevancy.
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Discovery

We discover the goals,
history, and details of the
client's business and
overall marketing plan.
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Market Research

As a cornerstone of our
strategic process, we
conduct market research to
determine the best copy for

our ad text.

Conversion Audit

Each month we split test
landing page design and on-
page elements to discover
the best performing calls to

action.

The 90-Day Roadmap

After all of our analysis, we
determine the best course of
action to tackle all areas in
our monthly task work
through various monitoring,
management, and
optimization tasks.

Return On Investment

Return on investment is our
KPI for the campaign. Every
task we do is geared towards
lead generation in mind. This
is our own measure of
success for months 1-3 and
beyond.



